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Letter from the Editor

Well we did it. There is something other than a teardrop on the cover. We finally 
get to start covering some of  what the “and Tiny Campers” part of  our name 
represents.  We do want to focus on the teardrops for the most part, but canned 
hams have certainly become a part of  the teardrop world at gatherings across the 
nation. And who can deny… they are very cool!

Have you built or restored a canned ham that really stands out? We want to see 
it. Send us your best shots of  the finished product and you just might be one of  
our next features! Canned hams are also welcomed for our reader’s trailers page as 
well. 

If  you have one of  those awesome head turners or know someone who does, let 
us know. Send us some pictures of  your trailer or put us in contact with the own-
ers of  others that you think might make a great story. 

Thanks you,

Kevin Cross
Editor
Cool Tears and Tiny Campers Magazine™

Canned Hams Too?
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Owner: Glenn
Trailer Name: Kabin Kruiser
Home state: Illinois
Builder: Glenn
Trailer weight: 1,500
Feature highlights: Modeled after the 47 Cabin car, this 
trailer has red oak sides with walnut stained clear pine 
trim and round windows from a 70’s conversion van. 
It’s built on 70’s pop-up camper frame with torsion axle 
upgraded with 13” rims. It pulls like a dream and gets 
lots of attention.

Owners: Belinda & Eric
Trailer name: We just call it the Little Guy 
Home state:Ontario, Canada
Builder: Little Guy Worldwide
Trailer weight:: 940 lbs
Tow vehicle:  2007 Ranger Sport 3.0L V6
Feature highlights: We haven’t done any customization 
as we like it the way it is!

Owners: Travis and Tina
Trailer Name: Hot Rod Motel
Home state: Ohio
Builder: Travis and Tina
Trailer weight: 1,300 (loaded)
Tow vehicle: Studebaker Pickup
Feature highlights: The galley has a fridge and custom 
drawers with a sink made from a mixing bowl. The inte-
rior is birch, stained with cherry stain. We have added a 
15” TV/DVD player for rainy days. It took 3 weeks to 
build and is used all the time.

Owner: Brian
Home state: Texas
Builder: Brian
Feature highlights: 20watt solar panel, A/C with 
remote control (unit slides in/out of galley bulkhead 
wall.) 17” LCD TV/DVD/CD, AM/FM, AV connec-
tions, with remote control. All LED lights outside and 
inside. Recessed storage in galley floor

Reader’s Tears and Tiny Campers
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We thought the 20th Dam Gathering should be something spe-
cial, so we added an extra day and several more activities, and braced ourselves for 
around 150 teardrops and their occupants. As pre-registrations started rolling in, 
it became obvious that we were going to exceed that number, and in the end, we 
had 172, with over 380 people! 

The 20th Dam Gathering 
of the Tears

By Grant Whipp

Photo: JW
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The weather was fabulous (perhaps a little 
too warm for our Northwest friends, who all 
seemed to be huddled around a wading pool 
with their feet in the water!) and the Park even 
had their swimming pool open for us for the 
first time in 17 years! Dean & Joanie Hubbard’s 

beautiful wedding came off  with-
out a hitch, the Five Wide Club got their on-
site trailer build done with time to spare (to see 
the whole build, start-to-finish, go to their Fa-

cebook Page, Norm’s Speed Shop Livin’ The 
Dream), the Spirits & Sides Social was a hit, the 

Pinewood Gravity Races were well attended and 
well received, the annual Dutch Oven Sampler 
and Next Cast Iron Chef  festivities left every-
one who attended/participated smacking their 
lips and going “Mmmmmmm” all evening, ev-
eryone got fed a wonderful hot meal in record 

Photo: JW

Photo: JW

Photo: GW
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2OTh DAM GATheRinG

time during Saturday’s Chili Feed & Pot Luck 
(even having ice cream for desert!), and lots & 

lots of  folks left with lots & lots of  
great goodies during the post-dinner 
Dutch Raffle. Young 20-year-old Cody 
Main was the ecstatic winner of  Roly 
Nelson’s “levitating” 3x3 fold-out 
slide-out teardrop sleeping pod. Lee 
Bryant was the equally happy winner 
of  the Li’l Bear builder package. (Roll-
ing chassis, walls, door & window, vent, 
lights, and lots of  other parts) Both 
were grand prizes! Lee was there with 
his rare Lazy-Bones teardrop, and you 
should have seen how he managed to 
put everything together to get it all 
home in one trip!

There were so many spectacular tear-
drops and absolutely wonderful peo-

ple that I can’t even begin to remember all of  
them ... and it seemed like the tiny trailers were 
stuffed into every possible corner of  the camp-

grounds. There was a mini-reunion of  sorts of  
Camp-Inn trailers, with no fewer than 10 scat-
tered throughout the woods, several cluster-
ing together in small packs. There were at least 
four KampMaster/Wild Goose (Geese?) and 
a similar-but-more-rounded (and rare!) 1950 

Cole ... with most of  
the “flock” sporting 
shirts that announced 
“Six Foot Wide And 
Standing” and “SRO” 
(Standing Room Only)! 
Rare vintage tear-
drops included Ann 
Markus’ all-original ’37 
Gypsey Caravan, Rob 
& Cynthia Fisher’s ’37 
Jim Dandy Sports-
man, Lee Bryant’s 
previously-mentioned 
Lazy-bones, and one 
of  only 3 surviving 
“two-story” Scad-a-
bouts. Everywhere you 

Ann Markus and her rare and all original 1937 
Gypsey Caravan ... with her late husband Norm. 
They’ve been regulars at the Dam Gathering 
since #2 in 1995. Photo: MG

Photo: JW

Photo: JW
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2OTh DAM GATheRinG
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lAke PeRRis GATheRinG

turned, there were stunning homebuilts, lov-
ingly restored originals, solid-and-still-on-the-
road survivors, and plenty of  examples from a 
handful of  present-day manufacturers.

Several Vintage & Classic travel trailers were 
also in attendance, among them a rare 1936 
model brought in by Ken & Marti Masden, Rod 
& Trudy Glassett’s truly unique fiberglass Oxy-
gen, a couple of  highly-polished Airstreams, 
a Nomad, a Silverstreak, a handful of  “glass 
eggs”, and our own humble little ’59 Caveman 

Camper, all garnered their fair share of  ad-
miring attention. 

And yes, there were  awards! Brian & Sandy 
Woods of  Westbank, British Columbia, Can-
ada, swept up three with their stunning cre-
ation (built from 10 cars and 3 motorcycles) 
called “Miss Piggy”: Not Your Pop’s ‘Drop - 
Exceptional Exterior,  Not Your Pop’s Drop 
- Cutting Edge Cabin, and the Homie Award 
- Campers’ Favorite Homebuilt. The Galley-
licious Award for outstanding galley went to 

Larry Boehme’s over-the-top Cad-Tear. The 
Old Farts Award for favorite vintage tear-
drop went to Rob & Cynthia Fisher for their 
preservation of  a 1937 Jim Dandy Sportsman 
plans-built teardrop. The Happy Camper(s) 
Award was picked up by the obvious couple, 
Saturday’s Bride & Groom, Joanie & Dean 
Hubbard. We handed out three Longest Trail 
awards: International went to Ingvar Svard 
from Vernon, British Columbia, Canada ... 
stateside runner up was Chuck Allison from 
Park Rapids, Minnesota ... and overall Lon-
gest Trail went to John & Lyn Weinburg from 
Marlborough, Massachusetts!  

While we don’t normally hand out a “hard 
luck” award, special recognition has to go to 
John & Lyn for pressing on after a gust of  
wind blew the hatch back over the top of  
their teardrop, damaging the hinge, while in 
Louisiana, then loosing it altogether some-
where in Arizona! At first they just covered 
the galley with a tarp & duct tape, but ended 
up strapping a piece of  coroplast signboard 
over it all and continuing onward. They had 
planned on taking another month to make 
the return trip, but decided instead to head 
straight home after the Gathering. John & I 
had been corresponding about needed parts 
to replace the hatch leading up to their ar-
rival, but when he came up to receive the 
Longest Trail award, I presented him with 
the necessary parts as recognition for their 
efforts to not give up and get here to the 
Gathering anyway!

Above all else are the stupendously superb 
people who populated all of  the trailers! 
While this Gathering was originally started 
to celebrate the teardrop trailers and our fas-
cination with them, it became all too obvious 

Dave Kappahdal’s KIT Kamper and campsite 
brings a well-known vintage illustration to life!  
Photo: GW

Photo: MG
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(and in short order) that it was their owners 
and occupants who were the true mainstay of  
the event ... beautiful camping conveyances 
have and will come and go, but it is the mem-
ories and life-long friendships of  and with 
all of  the outstanding campers that fill our 
hearts and bring us back together year after 
year! One of  my most cherished and heart-
held realizations, acquired over these past 30 
years of  teardropping and classic-trailering, 
is that I get to deal with and  call my friends 
some of  the most wonderful people in the 
world!

The Dam Gathering of  the Tears does not 
happen by the efforts of  just one person 
(nor does any large-scale gathering) ... while 
most of  the preliminary work leading up to 
the event is handled by just myself  & Kay, 
it takes a veritable crew to handle all of  the 
immediate pre-event, event, and immediate 
post-event tasks! We could not have done 
it at all without all the sometimes-heroic 
efforts of  a very dedicated group of  close 
friends and volunteers, starting off  with 
my “harem”, Lori Briggs & Carol Reed, my 
good friend & “other-brother-from-another-
mother” Dean Bessom, Dave and Mikey, the 
Bly Mountain Bunch, Randy & Debbie and 
Rob & Caryn, Lydia McElroy and the “Raf-
fle Girls”, Debbie, Sandy, & Carol; of  course 
our campground hosts, Marty & Nikki; and a 
host of  other great helpers. Last but certain-
ly not least, the Dam Gathering would not  
happen at all without all the Teardroppers 
themselves, for without them, there would 
not be Teardropping, and the Dam Gather-
ing would not exist at all! Thank YOU!

The rumor mill is STILL going on about how 
this was the last Dam Gathering! But, let me 

2OTh DAM GATheRinG

http://www.teardrops.net
http://www.tcteardrops.com
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assure you that it will continue ... as long as 
Dam Good People with Dam Fine Trail-
ers want to come together in a Dam Nice 
campgrounds and share Dam Great Times, 
we will be there! Always the first weekend in 
May, and always at Antlers RV Park & Camp-
grounds. It will be a lot more laid back from 
now on, but it will still be! Next years dates 
are May 1-4, 2014, and you can make res-
ervations now and right up until the event 
directly through Antlers. Join us if  you can 
... we’d love to see you!

Photo Credits:
DF - Danny F.
GW - Grant Whipp
JW - Jon Weingurg
MG - Michele Guerrini
RD - Ron Dickey

http://www.golittleguy.com
http://whetzeltracetravelers.webs.com
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“I had ADD [Attention Deficit Disorder] when I was a kid and 
nothing really held my attention very long.  Then I discovered trailers, 
and my world changed.” Chris Burkhardt said. “If I wasn’t building trail-
ers here, I’d be building them someplace else.

By David Grant McCombs

The Canned 
Ham Man

Tommy Merritt (left) Shelly Nichols, Chris Burkhardt (holding) Becka Nichols, Heather Cobham, Sean Burkhardt and Andrew Ortega [far right]
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Burkhardt and his sister, Shelly Nichols, own 
The Canned Ham Man, a trailer repair, restora-
tion and rescue business in Riverside, Califor-
nia.

“I am a perfectionist. A trailer we had recently 
finished restoring was ready for the customer 
to pick up.  I decided, under closer inspection, 
the new paint really needed some wet-sanding. 
The “finished” trailer was re-“finished” 8 hours 
later.  I have an obsession with details.  I’m old 
school- my name is everything.”

“I keep waiting for someone to yell at me or 
get me in trouble for goofing off ” Nichols 
said.  “It’s fun to come to work with my family; 
I mean, I bring my little girl to work.  Where 
else can you do that?  It’s a great job.”

The Canned Ham Man gives happy credence 

to the adage, “Get a job doing what you love 
and you’ll never work a day in your life.”  But 
life for Burkhardt has not always been so won-
derful.

“My life was pretty terrible,” Burkhardt said. 
He was savaged by devastating personal tragedy 
and awash with alcohol and drugs. He slinked 
into a dilapidated trailer on Lytle Creek to await 
the end, but in reality, that old trailer was the 
beginning. Burkhardt turned that bleak neces-
sity into a thriving empire.

“I used to wake up in the morning and say, 
‘why did I have to wake up at all?  Why couldn’t 
I just die in my sleep?  Now, I’m excited.  I can’t 
wait to see what the new day has in store for 
me.”  Burkhardt said.

“Now, I can’t get him to go home and get some 
sleep!” Nichols inter-
jected playfully. “He’s 
always here.”

Although the atmo-
sphere of  the shop is 
low-key and fun, restor-
ing vintage trailers is 
a serious matter.  The 
shop itself  has half  
dozen trailers in various 
stages of  restoration.’

“It would be easy if  they 
were all the same. Each 
trailer is different, each 
unique,” explains Bur-
khardt.  “They might be 
the same year, the same 
model, but they are 
[very] different.  They 
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COVeR sTORY

differ not only in their restoration needs, but in 
floor plans.  In the day, trailers were built like in 
a new car dealership:  you could order different 
options, color schemes.”

“We are restoring one trailer with a gourmet 
kitchen, another to be a traveling art gallery 
with custom skylights to allow natural sunlight 
in, and a special walk-in trailer for develop-
mentally disabled artists to create their own art 
with a touch screen.  It is very exciting,” Nich-
ols added.

“We want people to be able to go out and enjoy 
camping in their trailer, chill with their fami-

lies” Nichols said.  “We do everything we can 
to help them achieve their dreams.  They can 
bring us a trailer and we will restore or repair 
it to any level, within any budget or they can 
buy a trailer from us that has already been re-
stored.”

There is a program available should a person 
want to come and work on their own trailer.  
With a signing a waiver of  liability, they can 
use Burkhardt’s shop and tools. They can get 
personal satisfaction and invest their own love 
in the trailer. When they get to the campsite 
they’ll be lean on the trailer and say, ‘I helped 
build this’.  Burkhardt will also pay them for 
their time in reduction of  the cost of  the re-
store or repair.

http://thecannedhamman.com
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Burkhardt doesn’t rescue these trailers from 
oblivion by himself.  He leads a dedicated 
and devoted team of  craftsmen; brother Sean 
Burkhardt, Tommy Merritt, Mike McFarlane, 
Heather Cobham and shop director, Bekah 
Nichols (Nichols’ daughter, age 4). 

While the Canned Ham Man deals mainly in 
vintage camping trailers, they do have a resident 
Teardrop trailer authority.  His name is Andrew 
Ortega, and is near graduation at a Norco, Cali-
fornia high school. He built a teardrop trailer 
in his woodworking class in school: 2 hours a 
day, 5 days a week.  He is an apprentice trailer 
restorer.

Seeping from the shop and into the huge lot 
next door are even more vintage trailers.  There 
are beautiful examples of  the many trailer com-
panies and popularity.  Some await a facelift, 
some are inventory.  It’s basically trailers shoul-
der-to-shoulder, four rows deep, with nary an 
aisle between them to walk.  And then there 
are some,that look like they crawled into the 
lot to die.

“You have to use a lot of  imagination with 
some of  these” Nichols laughed.  It sure gives 
new meaning to the words ‘trailer trash.

She wasn’t kidding.  Several trailers have bro-
ken windows, damaged frames, missing pan-
els, ransacked interiors or were still filled with 
old trash, pots, pans, brooms, old jeans or tee-
shirts.

“We do find a lot of  really cool stuff.  Once, 
I found a stash of  Italian money under a mat-
tress.  It was neat to think about how this was 

someplace somebody had for 
their secret hiding spot.” Nichols 
said.  They also have another lot 
full of  vintage trailers at another 
location.

When the Canned Ham Man 
folks aren’t rescuing, restoring 
or repairing vintage trailers, they 
are giving back to the community.  
They attend car and trailer shows 
for charity.

“We go to the car shows and sell 
these wooden bird houses (shaped 
like canned ham trailers) and all 
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proceeds go to 
CHOC (Children’s 
Hospital of  Or-
ange County) and 
the animal adop-
tion shelter next 
door to us.” Bur-
khardt said. 

“Our lives here are 
awesome; we want 
to give back to the 
community.  We 
are proudly creat-
ing our own ‘car 
and trailer show’ 
here in the month 
of  September and all proceeds will go to ben-
efit those charities.     People interested can 
visit their website at www.thecannedhamman.
com. Or, they are on both Facebook and Twit-
ter.”

When Burkhardt was a boy, he was Cub Scout 
at his troop’s rummage sale.  He was attempt-
ing to sell some of  his woodworking projects.  
Legendary Huell Howser stopped and admired 
the boy’s art. “Really nice work, son,” Howser 
said.  “You are definitely on the right track.  
Keep it up!”

After only two years his successful business 
with an overflowing waiting list and projects 
on the horizon, Howser’s words never rang 
more true for The Canned Ham Man.

COVeR sTORY

http://www.thecannedhamman.com
http://www.thecannedhamman.com
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Following the release of  our first issue back in February of  this year Jon 
Christianson contacted me to introduce himself  and his company, Oregon 
Trail’R. He and his brother Sawyer are the co-owners, opperators and builders 
providing high end teardrop trailers. I had caught glimses of  their trailers in 
browsing the internet but up to this point hadn’t become familiar with the 
details of  what they offer. It turns out that they not only build high quality 
trailers but also offer a variaty of  unique parts and accesories as well. I thought 
you might be interested in learning more about Oregon Trail’R too so I recently 
interviewed them.  

By Kevin Cross
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How did you get started in the business?
We grew up as “teardroppers.” Our parents had 
a vintage teardrop trailer that we both had the 
fortune of  camping in during our formative 
years. About 6-7 years ago we both came down 
with the “teardrop bug” again. We each ended 
up building our own teardrops in our spare time 
at our respective houses. We ended up with two 
very nice but very different teardrops. Both of  
us were immediately inundated with positive 
feedback and interest in our trailers. We kept 
getting asked over and over about where we got 
our trailers and where they could get one like 
it.  Sawyer chose a Benroy style body and built 
it utilizing his excellent woodworking skills. Jon 
built an off-road oriented teardrop utilizing his 
metal working abilities. Sawyers trailer is full of  
beautiful cabinetry and wood elements. Jon’s 
trailer is basically a metal roll-cage packed full 
of  electronics and contains very little wood at 
all. After all was said and done, we figured out 
that between the two of  us we could build a 
really well balanced teardrop that incorporates 
our different but perfectly complimentary skill 
sets. We then spent the better part of  a year de-
signing/planning/prototyping our new line of  
teardrops. We spent a great deal of  time, effort, 
and money designing, building, and buying the 
tools, jigs, and processes that it would take to 
bring our designs to life. 

I know Oregon Trail’R offers “high end” 
teardrop trailers. Why did you choose this 
section of  the market?
We decided to go for the high-end market for 
several reasons. First and foremost is simply that 
we are both craftsmen who take great pride in 
doing high quality work. We have zero interest 
in rush-building low quality products in high 
volume. We feel that this has become all too 
common in the manufacturing world, and we 

are not buying into it. We would much rather 
invest the time, energy, and money that it takes 
to build something that we are truly proud of. 
When we first sat down and started planning 
our move into professional teardrop building, 
we both agreed that what we wanted was to 
build beautiful campers that will still be on the 
road 30 years from now and longer. We want 
our teardrops to become heirlooms that get 
passed from generation to generation in good 
serviceable condition.  Secondly, we feel that 
there are plenty of  offerings already available 
in the entry-level and mid-level marketplace. 
We spend as much on raw materials that go 
into our trailers as the sell price of  many of  the 
offerings you’ll find in the entry level category. 
One thing we do want to make clear though is 
that our definition of  “high-end” has more to 
do with our build quality, material quality, and 
beautiful designs, than with “trim level.” While 
we do really enjoy outfitting our teardrops to 
the hilt and loading them with options, we are 
just as happy to build more basic teardrops with 
fewer options. We still consider these more ba-
sic tears to be “high end” because they are built 
every bit as solid as our more fully decked-out 
trailers. We use the same high-quality materials 
and methods to build all of  our teardrops, re-
gardless of  trim level.  All of  these things add 
up and result in a trailer that is considered to be 
on the expensive end of  the teardrop market, 
but with business on a steady incline, people 
are showing that they can see the value in what 
we do!

You mentioned that you have put a lot of  
thought into the construction and features 
of  your trailers. What are some of  the high-
lights of  the result? 
Our trailers are essentially built like giant cus-
tom cabinets, using dado and rabbet joinery 

Oregon Trail’R
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everywhere possible to create an ultra strong 
and stiff  body.  We also borrow a lot of  our 
processes from the boat-building community, 
like using voidless plywood, waterproof  glues, 
and sealing all endgrain with penetrating ep-
oxy.  To us, one of  the most important aspects 
of  camper production is water-proofing, since 
the most common demise of  camp trailers is 
dry-rot, which is the result of  a leak, which is 
a result of  sub-par sealants and poor quality 
control. We go the extra mile by using multiple 
layers of  high quality sealant.  For example, 

while building the body of  one of  our trail-
ers, we lay down thick beads of  elastomeric ad-
hesive sealant between our sidewalls and our 
ceiling underlayment, then another between 
the underlayment and the aluminum skin, then 
another between the skin and the edge mold-
ing.  Taking the time to go the extra mile is 
worth it to us to turn out very high quality and 
long lasting teardrop trailers.  With his experi-

ence in the home technology industry, Jon has 
put together some very impressive and cutting 
edge electrical and audio/video options for our 
trailers.  Even on base-level trailers, Jon takes 
great care to use high-end wiring and create 
very strong electrical connections that will not 
crack or separate even after years of  continual 
road vibration.  Designing a teardrop is very 
tricky, due to the limited space that is a natu-
ral by-product of  a small footprint. There is a 
fine balance involved in deciding what to in-
clude and what to leave out.  With a great deal 
of  research and development, we feel we have 
found the perfect balance of  aesthetic beauty, 
desirable options, storage space, and function-
ality.  With a combined 25+ years of  teardrop 
camping experience, leaving almost no part 
of  the western US untouched, we have truly 
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learned what works and what 
doesn’t work in a teardrop 
trailer. Using that experience 
and our fabrication skills, we 
believe we build the most 
beautiful, highest quality, and 
most user-friendly teardrops 
out there.  

You each have a skill set that 
complements the other and 
is perfectly suited to build a 
great trailer. Can you tell us 
about those talents and how 
they contribute to making a 
great trailer?
We are from a long line of  
tinkerers, builders, and engi-
neers, and have both spent 
the better part of  our lives creating with our 
hands. We both put ourselves through college 
working in fabrication shops building every-
thing from sculptures, to cabinetry, to theatre 
sets, learning our trades from some of  the best 
old school craftspeople out there. Jon focused 
his efforts on design, metalwork, and audio/
video technology, while Sawyer found his call-
ing in woodworking and construction. In terms 
of  teardrop building, we have become very ef-
ficient at leapfrogging each other through the 
building process from start to finish.  While 
Jon is welding the frame, Sawyer starts cutting 
body panels.  We assemble the basic body and 
attach to the frame together, and while Sawyer 
starts milling wood to build the cabinetry, etc, 
Jon gets to wiring and installing all the electri-
cal components.  From then on we work to-
gether to finish the body and cut, shape, and 
install our aluminum skins and trim details.  
Of  course that is an over-simplification of  the 
process, but it gives an idea of  the rhythm we 

get into while working together in our shop.  
One of  the things that sets us apart from other 
manufacturers is the lengths we are willing to 
go to achieve our design goals. For example, 
one of  our primary design parameters is to 
make every aspect of  our teardrops as seamless 
as possible. In accordance with this goal, we 
wanted to maintain a seamless aluminum roof, 
even where our tongue box interfaces the rest 
of  the body. We couldn’t find a tool that could 
accomplish this complicated bend, nor a metal 
shop that would take on the task. So we took 
a few days to design and build our own tool 
that quickly and easily shapes our panels to give 
us our seamless and leak-proof  roof. In fact, 
our shop is filled with one of  a kind shop-built 
tools and jigs which allow us to quickly and ac-
curately replicate all of  our complicated parts.  
Jon recently built a vacuum-forming machine 
to be able to produce plastic parts used in our 
own LED light designs, remote holders, bat-
tery docks, etc.

Oregon Trail’R
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Each manufacturer is unique so I 
ask this question every time. What 
do you feel sets your trailers apart 
from other trailers out there?
The most important thing that sets 
our teardrops apart from others is that 
our trailers have no “weakest link.”  
Through our extensive design and 
R&D process, we truly feel that have 
made every element of  our trailers to 
be that best that it can be.  While ev-
ery camp trailer out there has its strong 
point,  it seems that some seem to drop 
the ball in other areas.  Some have a 
very low price point, but this is usually 
achieved by using poor materials, no 
quality control, and un-skilled labor.  Others 
might have really nice design elements, but less-
than-great execution of  those designs. Don’t 
get me wrong, there are some other excellent 
offerings in the teardrop market, but we feel 
that we have achieved the perfect balance of  
thoughtful design, excellent materials, quality 
control, and value.The other thing that sets us 
apart is that we are truly dedicated to meeting 
the needs of  our clients, even if  it means stray-
ing from our day-to-day processes a bit.  If  a 
client wants to use a specific type of  wood spe-
cies, or add certain components that we don’t 
normally offer, or even set 
up the teardrop as a mobile 
art gallery (we are working 
on this design for a client 
currently), we will do our 
absolute best to accom-
modate them.  Every in-
dividual/family will have a 
certain configuration that 
will work best for them, 
and we have the real-world 
camping experience to ad-

vise them on what will work best for them and 
satisfy their needs.  If  a client is new to teardrop 
camping, it can be pretty intimidating trying to 
decide what to include or leave out, especially 
if  they have a strict budget.  We will happily 
talk clients through the process and help them 
find a configuration that will meet their needs, 
budget, and deadline for pick-up/delivery.  

You also offer your trailers as a kit or even 
partially constructed. Can you tell us more 
about that?
The “Do It Yourself ” community is huge 
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Oregon Trail’R

these days, especially within the teardrop world.  This is how we 
started and we love the idea of  people getting their hands dirty 
and building their own campers.  We have met and befriended 
hundreds of  folks that are planning to, are in the process of, 
or have already built their own teardrop.  We have learned that 
although the desire is always strong, many of  the builders either 
don’t have the tools or the skill sets to accomplish some of  the 
more difficult tasks, like building the frame, designing and cut-
ting out sidewall profiles, building the galley hatch, etc.  Since 
we have our processes down pat and our designs are proven, we 
are happy to supply folks with pre-cut parts that will really sim-
plify the process, while still allowing them the enjoyment and 
pride that comes along with building and personalizing their 
own teardrop trailer.  Our kits come with clear instructions and 
easy to identify parts.  Although there are limits to what can be 
included in our kits (for example, due to their complexity we 
cannot offer tongue box or custom door options) we are happy 
to work with people to get them what they want, even if  it is 
just a frame or a set of  sidewalls. 

Oregon is a beautiful place. With the rapid growth of  your 
business do you still get the opportunity to get out and do 
some camping yourselves?
Although it is becoming increasingly more difficult to find free 
time to get out there, we both make sure to take our familes 
camping as often as possible!  Oregon truly is a beautiful state, 
absolutely full of  gorgeous camping locations, which is why it 
is the namesake of  our business.  We have spent our whole lives 
here and there is still plenty of  exploring left to do!

How can our readers find out more information or contact 
you to order a trailer?
Please visit our website at www.oregontrailer.net, on Facebook 
at www.facebook.com/OregonTrailr, email us at info@oregon-
trailer.net, or give us a call at (541) 357-8895.  If  you don’t get 
through to us the first time, we are probably in the shop making 
sparks or sawdust, so leave a message and we’ll get back to you 
ASAP!

http://www.oregontrailer.net
http://www.oregontrailer.net
http://www.facebook.com/OregonTrailr
mailto:info@oregontrailer.net
mailto:info@oregontrailer.net
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By Kevin Cross

While browsing the internet for all things teardrop I ran across an interesting 
camper built by Copperwood Industries. They are called Lil’ Hut campers and are 
built somewhat diffrently than the typical teardrop. Going beyond unique materials 
and methods, each one is also customized to meet the specific needs of each customer. 
As has quickly become a tradition with Cool Tears and Tiny Campers Magazine, I 
conducted an interview with the owner of the company Scott Anderson.

How did you get started building teardrops?
Basically, the whole thing started out as a vacation 
project. My wife and I had seen one 5 or 6 years ago 
and thought that would be perfect for us – Kids are 
grown and gone, we like being outdoors and didn’t 
want to sleep in a tent. Fast forward to about 2 ½ 
years ago, I was travelling on the road somewhere 

and one pulled up next to me at a stop light. I called 
my wife and told her, I think I could build us one 
of  those. I have a background as a tool and die ma-
chinist and fabricator, worked in a body shop, and 
built street rods and race cars, so I figured I could 
handle it. By the end of  that week, we had a frame 
and a shell of  our first Lil Hut. About 3 weeks later, 

An interview with Scott Anderson
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By Kevin Cross

we were heading to the Smoky Mountains in east-
ern Tennessee. By the time we got home 10 days 
later, we had gotten so many people looking, com-
menting, and inquiring if  we would build one for 
them. We thought long and hard for a few months, 
talked to some people in the industry – I am  very 
fortunate to have a relative who works in design at 
a large RV company and has been extremely helpful 
as we have gone through this. He was actually the 
one who pushed me to start a small business build-
ing teardrops – Finally, we came to the conclusion 
that we were going to do this. I gave my notice at 
my job, got a shop, moved all my tools and equip-
ment and we were in business. At least we had a 
good start on a business.
 
How did you come up with the name “Lil’ 
Hut?”
That decision was 100%  my wife Kim’s idea. Right 
from the start of  building our first one out in the 
garage, she was calling it our little hut. The name 
just stuck.
 
In looking at your website it appears that you 
have some significant variations in your trailer 
designs. Is that a variation in available models 
or are the differences based on customer spe-
cific requests? 
The main variations in design seen on the website, 
have mostly been a natural progression as I made 
changes to achieve what I thought would improve 

lil’ hut Campers

different aspects of  my original layout. Our original 
design, like many other units on the market, fea-
tured a pretty standard galley hatch. By breaking it 
up and squaring off  the rear, I found that I actually 
almost doubled the counter space and added two 
huge storage compartments with exterior doors and 
have full extension, pullout trays for easy access. I 
feel like we now have a design that will appeal to 
everyone. That’s not to say I won’t change anything. 
From the start, I have been of  the thought process, 
that whatever the customer wants, I can try to de-
sign specifically for them. I think that’s something 
that makes us unique. I will sit down with the client 
and figure out exactly what he wants and make it 
happen if  at all possible.
 What are some of  the standard features that 
you build into your trailers that you feel cus-
tomers will appreciate?
Storage – Lots and lots of  storage. There are the 2 
large storage compartments in the rear that are ac-
cessible from the exterior and nice sized galley cab-
inets. Inside, the cabin features two large interior 
cabinets, plus a huge storage space located behind 
the backrest.  Add the optional diamond plate tool 
box on the front, and you should have more than 
enough storage to get you through your adventure.
  
You mentioned that your construction materi-
als and methods are somewhat unique. Can you 
tell us more about that?
When we were first doing our research, we looked at 
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lil’ hut Campers

how a lot of  the other teardrop manufactures were 
building theirs, mainly a ¾ plywood with a skin and 
very little or no insulation. Then we looked at how 
the bigger RV manufactures were building theirs, 
with laminated wall panels featuring an insulating 
foam core with thin substrates and an aluminum 
skin. We really liked the idea of  the laminated wall 
system and after some research, that was the direc-
tion we chose. We start off  with a 1 ½ rigid foam 
core with a 3/16 inch ply outer substrate and a either 
a pre-finished or birch interior panel laminated with 
a .040 aluminum skin. In addition, prior to apply-
ing the aluminum skin, the entire shell is assembled, 
all seams or joints are filled and sanded, and then 
completely coated with a sealer/primer. Then the 
skin is applied and finish trim is used to complete 
the exterior. The result is a strong, lightweight, and 
very well insulated unit. We have camped in below 
freezing to upper 90 degree temps with only our 
Fantastic-Vent fan to move the air and have been 
very comfortable. In addition, we feature an alumi-
num frame, 2000lb Torsion axle, and LED lighting 
all standard.
 
I know that your campers are built to each cus-
tomer’s specifications. What is involved in the 
ordering process?

This is actually 
one of  my fa-
vorite parts of  
the process. 
Don’t get me 
wrong, I love 
to see the cus-
tomer’s faces 
when they 
take delivery, 
but honestly, 
I get kind of  
attached to 
the unit as I 
go through 
the build. I re-
ally like to sit 
down with the 
customer and 
have them tell 
me what they 
want. What 
type of  camp-
ing are they 
going to do – 
Long adventures, weekend warrior, etc – From there, 
we go over almost every detail down to the location 
of  outlets, cabinet configuration, color and graph-
ics, and of  course any options they want added. I 
am building this unit specifically for each individual 
customer, and I want them to be completely happy 
with every aspect of  their experience throughout 
the process and for many years to come.   
 
How can our readers find out more information 
or contact you to order?
You can check out the website: www.lilhut.com 
Check us out on Facebook, and of  course the best 
way is to just give me a call at (920)-378-2994. I will 
always be happy to answer any questions you have.
 

http://www.bigwoodycampers.com
http://www.lilhut.com
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One dish meals make life easy 
if  you like the idea of  outdoor 
cooking, but are not willing to 
monitor several pans at once.  The 
basic formula for a one-dish meal is 
pretty simple: select a protein and 
some vegetables that will taste good 
together.  Cut them into pieces so 
that they will all cook at the same 
rate.  The longer something takes 
to cook, the smaller the pieces 
should be in relation to the other 
ingredients.  Select an appropriate 
cooking vessel and go for it.  The 
three recipes below are tried and 
true family favorites.

One-Dish Meals
By Rhonda Gentry
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Sausage Skillet Dinner

One of  our favorite open-fire meals is 
made with three ingredients that you might 
not expect to find together – sausage, on-
ions, and apples.

Ingredients:
One package link sausage – we like • 
turkey kielbasa, but any Polish sau-
sage will work
Three large apples – we like Granny • 
Smith
One large sweet onion• 

Cut the sausage into one-inch chunks and 
slice the apples and onions. Put in a skil-
let and place on a grate over the fire, stir-
ring often.  This takes about 15 minutes to 
cook and makes four servings.  We have 
added sweet peppers on occasion, with 
good results.

Grilled Salmon and Squash 
with Pineapple Salsa

Okay – so this is actually a two-dish meal, but 
you only cook one of  them.

Ingredients:
Four salmon steaks• 
Four yellow summer squash or small • 
zucchini, sliced long-ways about ½” 
thick
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CAMPfiRe COOkin’

Brush everything with a little olive oil
Grill the salmon and squash over hot coals 
on a grate, or place in a grilling basket.  
Turn after 5 minutes.  Flip every five min-
utes until the salmon flakes easily.  Serve 
with pineapple salsa.

Pineapple salsa recipe:
One can pineapple tidbits or two • 
cups fresh pineapple, cut into small 
pieces
Four ripe tomatoes, chopped • 
½ onion, chopped • 
One large handful cilantro, chopped • 
– add some, then taste test to see 
how much you want
Red pepper flakes, if  you wish• 

Refrigerate until ready to serve

Boy Scout Chicken Packets, 
cooked in a Dutch Oven

This traditional scout favorite translates well 
to the Dutch oven, and comes out much 
juicier.

Ingredients:
Chicken breasts and/or thighs – about • 
8 pieces
One large onion, sliced• 
Four potatoes, sliced• 
Four large carrots, sliced• 
Mushrooms, if  you wish• 
Salt, pepper and/or paprika to taste• 

Coat the bottom of  the Dutch oven with olive 
oil.  Layer the ingredients, beginning with 
onions, then chicken thighs, potatoes, carrots 
and chicken breasts.  White meat takes less 
time to cook, so it goes above the dark meat.  
Pour about ½ cup of  water over everything – 
just enough to make everything moist, but not 
enough to boil the food.  Place in a bed of  
hot coals, covering the top with coals.  Bake 
about 40 minutes then check for doneness 
by poking the chicken with a fork.  Continue 
baking until the juices run clear.
Variations:

Use rice instead of  potatoes – Add one • 
cup of  water for every half-cup of  rice.
Pour cream-of-something or tomato • 
soup over all of  it – makes everything 
much juicier!
Use pork chops instead of  chicken.• 
Add peas or green beans.• 
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BagRack
Calling all lovers of camping and conve-
nience; have we got a product for you! The BagRack 
is an easy to assemble and wonderfully useful item that 
any camper or RVer would appreciate owning. This 
handy gadget does exactly what the name suggests - it 
holds open plastic bags and works as a substitute trash 
can in places that are usually inconvenient. As someone 
who has experienced the “plastic bag trash can” prob-
lem, I can say that this is an ingenious tool whose in-
vention is much appreciated. The BagRack comes in a 
package containing 10 pieces, 4 suction cups, 4 plastic 
pieces and 2 non slip pads that easily assemble (and un-
assemble) to create a bag holder that can be suctioned 
to any smooth non porous surface when using the suc-
tion cups, or hung from areas like kitchen drawers sim-
ply using the plastic pieces and non-stick pads. 

The possibilities for this product are endless. As previ-
ously stated, it can be used on the side of cars, RV’s and 

campers as a convenient trash can while you barbeque, 
but it also has many household and everyday uses. By 
attaching the BagRack to kitchen drawer you can easily 
chop fruits and vegetables on the counter and simply 
sweep the trash into the bag held open by the Bagrack 
below. With the ability to be attached to any glass sur-

By Rachael King
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face, the BagRack can also be used in the car as a conve-
nient trash can while you travel.  

One of the things that we/I love the most about this 
product is the ease of assembly. There are no tools re-
quired to put this product together, (if you’re like me 
ladies, you’ll also appreciate this as one of the best fea-
tures!) and the instructions on the back of the package 
are simple and easy to follow. All in all it took less than 
five minutes to put 
together, and unlike 
other products, it was 
also easy to take apart 
again. The back also 
gives a handy chart on 
how to connect the 
pieces together for an 
easy and compact storage option for when you are not 
using the product. It is small enough when put together 

for storage that I can easily place it inside any of my 
kitchen drawers.

We also love the fact that this product is made right 
here in the United States, which means durability and 
quality. With very few products on the market today 
having this particular feature, we like that this one 
proudly states it on the package. 

The BagRack can be purchased online for only $9.99 
with a $2.50 shipping charge. For all of the potential 
possibilities of this product, we find a price of under 
$15 to be a true bargain! 

Overall this is a great product that we think any camper 
would be happy to have. It’s convenience, price, and the 
fact that it’s made in the U.S.A. give this product a 5 
star rating in our book and once you try it for yourself, 
we’re sure you’ll agree!

PRODuCT ReVieW

http://missouriteardroptrailers.com
http://bagrack.com
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Our gathering in the hills of southern indiana was started in 2011 with the help of six of the “Tearjerk-
ers” chapters that made up the organizing committee.

  Although there have been several “major” gatherings over the years, there are few in the center of the 
usA. Our multi-chapter group decided that indiana (commonly known as “the Crossroads of America”) 
might be a good place to have a big gathering. We also decided that the name, “Crossroads of America”, 
would be the obvious choice.

  As we began to form the committee and start the process we found that there was a lot of interest from 
across the states and into Canada as well. Our planning and promotion was the heart of the gathering and 
soon we were taking registrations from campers throughout the 48 states.

   We had a terrific first season at McCormick’s Creek State Park in Spencer, Indiana and chose that site 
for our second gathering as well. This year we have campers coming in from as far away as northern 
California to new York City to louisiana and Wisconsin. 

  We would like to extend our invitation to any campers from small “Teardrops” to larger travel trailers.

  Our event is scheduled for July 25-28, 2013 and camping reservations can be made at our reservations link.

Our main web site will describe the gathering and give you updates on activities as the gathering draws 
near. 

  Please come and join us by making your camping reservations as soon as possible. The state Park will 
fill up fast so those who wait will be looking in from outside the park in a few weeks.

hope to see you there,
CRA 2013 Organizers

http://cra2013.weebly.com/index.html

http://indianastateparks.reserveamerica.com/campgroundMap.do?contractCode=IN&parkId=570026&criteria=new
http://cra2013.weebly.com/index.html
http://cra2013.weebly.com/index.html

